CLASS : 12th Sr. Sec.(Academic) Code No. 2938
Series : SS-M/2016

Roll No.

ERLIERCHEERECI
MARKETING & SALESMANSHIP
[ Hindi and English Medium |
ACADEMIC
1st Semester
(Only for Re-appear Candidates)
(Morning Session)

Time allowed : 2%2 hours | [ Maximum Marks : 60

FUAT T & & [ 59 J97-95 4 Glad T8 8 791 797 24 &/

Please make sure that the printed pages in this
question paper are 8 in number and it contains
24 questions.
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gicen & JET-U% T [ord|
The Code No. on the right side of the question paper

should be written by the candidate on the front page
of the answer-book.
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Before beginning to answer a question, its Serial
Number must be written.
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Don’t leave blank page/ pages in your answer-book.
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o TW-JRaH & dfiiks PE o dic TE A g
STTTEATIAR & [ oI ferar IR 7 @
Except answer-book, no extra sheet will be given.
Write to the point and do not strike the written
answer.

o TIETET ST AT T o F9T-YH T o179 ford |
Candidates must write their Roll Number on the
question paper.
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Before answering the question, ensure that you
have been supplied the correct and complete
question paper, no claim in this regard, will be
entertained after examination.
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All questions are compulsory.
(i) 9P 99T P 3 IGb M 57 T £

Marks are indicated against each question.

(g wee)

(Objective Type Questions)
1. GRRT Sl & anfha @ 1
(a) ﬁiﬁ‘*ﬂ
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Packaging function includes :
(a) Convenience

(b) Good advertisement

(c) Decrease in price

(d) All of the above

2. FE®H c{‘ﬁCb{Ul P IR S - 1
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(b
Classification of Brand is done on the basis of :
(@) Unsafety

(b) Inconvenience

(c) Market Area
(d) Attraction

3. & o-a1 4 cH few e ? 1
(a) wﬁﬁ?r SEIBIE]
(b) ¥R
(c) g
(d) Swh @+t
Which is the part of 4 c in Marketing ?
(a) Customer solution
(b) Communication

(c) Convenience
(d) All of the above
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4. T AR & HF-F7 9 S ? 1

(a) =W

(b) Tl

(c) @ gurEe

(d) e

Price Competition includes :

() Product quality

(b) Packaging

(c) Price adjustment

(d) Promotion

5. e % 7o § e & 1
(a) % R e
(b) onfdes famm & wew
(c) @oW & fory wew
(d) Sk @l
Importance of Marketing includes :
(@) Importance to the firm
(b) Importance in the Economic Development

(c) Importance to the society
(d) All of the above

6. STl fAqur Frawm § i & - 1
(a) oHENT FHHT
(b) fesmaTOT Qard
(c) orst fasmos wfa
(d) SoIH T+t
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Good Marketing plan includes :
(a) Affordable price

(b) After sale services

(c) Good advertisement copy
(d) All of the above

7. ROUE-SfEw &1 H-91 T R0 8 7 1
(a) =T 3 oRad
(b) TuR Hifq
(c) 9T &l 9
(d) g i
Which is the main factor of marketing-risk ?
(a) Change in Demand
(b) Credit Policy
(c) Terms of Payment
(d) Discount Policy

8. ST Bl | 1
Meaning of Labelling.
9. YT & 39| 1
Meaning of Packaging.
10. 3 S8 H IS G B darsd| 1
Write any one function of a Good Brand.
11. GE® a0 o THid & el 2| 1
GEIREK)

Convenient goods are durable in nature.
(True/False)
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GRIREG)

Advertisement is not included in Marketing.
(True/False)

(srfer g Il weA)
(Very Short Answer Type Questions)

s T T e © 2
What do you mean by Selling ?

feehre; IeTe &1 T e © 7 2
What is the meaning of durability of Product ?

oI a1 7T STTerd § 2
What do you mean by Marketing ?

oM e T TET B ? 2

What are the importance of Marketing
Management ?

faaura-fiysror &1 ot FaEy| 2

Explain the meaning of Marketing-mix.

qed YR aXd @97 [l g o & o aufF x| 2

Explain in detail any one factor affecting price
determination.
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(g ST wem)
(Short Answer Type Questions)
YT % e adrsd | 4
Explain importance of Packaging.
ferqur & fargure-geeres &1 9T F § 7 4

Explain the role of Marketing Manager in
Marketing.

“Iaare | fagur fRaelt @ = foeg 31 e S 14

"Product is the central point of all Marketing
activities." Explain.

(FFrererTeTes ws )
(Essay Type Questions)

oo @ sme fHivu| g' Owmy @ e ver e B 7
qaEy| 8

Define Marketing. How is it different from Selling ?
Explain.

AT

OR

faque & @ v & 7 fauve % R 7 it & aiH
EEIY

What is Marketing ? Discuss the principle and
functions of marketing.
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8
What is Marketing-mix ? What are its main

elements ? Explain.
SRR
OR

faue-frsrr @ e @@r emeg ® 7 fagu-fasor @
qATIIT & ATt AfeRat &1 quid S|

What do you understand by Marketing-mix ?
Discuss the forces which effect the Marketing-
mix.

e fod ed & ? 9% T @ & 7 947 SiS & YA
g gite § Sferd @ 8

What is Brand ? What are its advantages ? Is
branding socially desirable ?

AT
OR

HIET- A0 & ger 3 1 g iy |

Explain the main elements of Promotion-mix.



