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• ke = âhe Ùee  pee BÛe  ke âj  ue W e fke â  F me  Øe Mve -he $ e  ce W ce ge fõle  he=‰ 8 le L ee Ø e Mve  24 nQ~ 
Please make sure that the printed pages in this 

question paper are 8 in number and it contains 

24 questions. 
• Øe Mve -he $e  ceW oe efnve s ne Le  ke â er De e sj  e foÙe s ie Ùe s keâes[ vecyej ke âe s Úe $e  G òe j -

he gefmle k e âe  ke s â ce gKÙ e -he =‰ h e j  efue Ke W~ 
The Code No. on the right side of the question paper 

should be written by the candidate on the front page 

of the answer-book. 
• ke = âhe Ùee  Øe Mve  ke âe  G òe j  e fue Ke ve e Me g™ k e âj ve s mes he nue s , Øe Mv e  ke âe  ›e â cee b ke â  De Je MÙ e 

e fue Ke W~ 
Before beginning to answer a question, its Serial 

Number must be written. 
• Gòe j -h e ge fml e ke âe  ke s â  ye e rÛe  cesb  Ke e ue er h e Vee /he V e s ve  Úe sÌ [W~ 

Don’t leave blank page / pages in your answer-book. 
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• Gòej-hegefmlekeâe kesâ Deefleefjòeâ keâesF& DevÙe Meerš veneR efceuesieer~ Dele: 
DeeJeMÙekeâleevegmeej ner efueKeW Deewj efueKee Gòej ve keâešW~ 
Except answer-book, no extra sheet will be given. 

Write to the point and do not strike the written 

answer. 

• he j er#e eL ee a De he vee  je sue  ve b 0 Øe Mve -he $e  he j  De Je MÙe  e fue Ke W~ 
Candidates must write their Roll Number on the 

question paper. 
• ke = âhe Ùee  Øe Mve eW ke âe  Gòej  osves me s he tJe & Ùe n me ge fve e fMÛe l e  ke âj  ue W e fke â Øe Mve -he $e  he tCe& 

Je  me ne r nw , hejer#ee kesâ Ghejevle Fme mecyevOe ceW keâesF& Yeer oeJee mJeerkeâej 
veneR efkeâÙee peeÙesiee~ 

 Before answering the question, ensure that you 

have been supplied the correct and complete 

question paper, no claim in this regard, will be 

entertained after examination.  

veesš : (i) meYeer ØeMve DeefveJeeÙe& nQ~ 
  All questions are compulsory.     
 (ii) ØelÙeskeâ ØeMve kesâ Debkeâ Gmekesâ meeceves efoÙes ieÙes nQ~ 
  Marks are indicated against each question. 

(Jemlegefve<" ØeMve) 
(Objective Type Questions) 

  1. hewkesâefpebie keâeÙeeX ceW Meeefceue nw : 1 

 (a) megefJeOee  
 (b) DeÛÚe efJe%eeheve  
 (c) cetuÙeeW ceW keâceer  
 (d) Ghejeskeäle meYeer  
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 Packaging function includes : 

 (a) Convenience 

 (b) Good advertisement 

 (c) Decrease in price 

 (d) All of the above 

  2. yeÇeb[ kesâ JeieeakeâjCe keâe DeeOeej nw :   1 

 (a) Demegj#ee  
 (b) DemegefJeOee  
 (c) yeepeej #es$e  
 (d) OÙeeveekeâ<e&Ce  
 Classification of Brand is done on the basis of  : 

 (a) Unsafety 

 (b) Inconvenience  

 (c) Market Area 

 (d) Attraction 

 3. efJeheCeve ceW keâewve-mee 4 c keâe efnmmee nw ?   1 

 (a) GheYeesòeâe meceeOeeve  
 (b) mebÛeej  
 (c) megefJeOee 
 (d) Ghejesòeâ meYeer 
 Which is the part of 4 c in Marketing ? 

 (a) Customer solution 

 (b) Communication 

 (c) Convenience  

 (d) All of the above  
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  4. keâercele ØeefleÙeesefielee keâe keâewve-mee Yeeie nw ?   1 

 (a) Glheeo iegCe  
 (b) hewkesâefpebie 
 (c) keâercele meceeÙeespeve 
 (d) mebJeæ&ve 
 Price Competition includes : 

 (a) Product quality 

 (b) Packaging 

 (c) Price adjustment 

 (d) Promotion  

  5. efJeheCeve kesâ cenòJe ceW Meeefceue nw :   1 

 (a) heâce& kesâ efueÙes cenòJe 
 (b) DeeefLe&keâ efJekeâeme cebs cenòJe  

 (c) meceepe kesâ efueÙes cenòJe 
 (d) Ghejesòeâ meYeer 
 Importance of Marketing includes : 

 (a) Importance to the firm 

 (b) Importance in the Economic Development 

 (c) Importance to the society 

 (d) All of the above 

  6. DeÛÚer efJeheCeve Ùeespevee ceW Meeefceue nw :  1 

 (a) DeoeÙeesiÙe keâercele  
 (b) efJe›eâÙeeshejevle mesJeeSB  
 (c) DeÛÚer efJe%eeheve Øeefle 
 (d) Ghejesòeâ meYeer  
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 Good Marketing plan includes : 

 (a) Affordable price 

 (b) After sale services  

 (c) Good advertisement copy 

 (d) All of the above 

  7. efJeheCeve-peesefKece keâe keâewve-mee cegKÙe keâejCe nw ? 1 

 (a) ceeBie ceW heefjJele&ve  
 (b)  GOeej veerefle  
 (c) Yegieleeve keâer MeleX 
 (d) Útš keâer veerefle 
 Which is the main factor of marketing-risk ? 

 (a) Change in Demand 

 (b) Credit Policy  

 (c) Terms of Payment 

 (d) Discount Policy 

  8. uesyeefuebie keâe DeeMeÙe~   1 

 Meaning of Labelling. 

  9. hewkesâefpebie keâe DeeMeÙe~   1 

 Meaning of Packaging. 

10. DeÛÚs yeÇeb[ keâe keâesF& Skeâ keâeÙe& yeleeFÙes~  1 

 Write any one function of a Good Brand. 

11. megefJeOeepevekeâ JemlegSB efškeâeT Øeke=âefle keâer nesleer nwb~ 1 

      (mener/ieuele) 
  Convenient goods are durable in nature. 

       (True/False) 
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12. efJeheCeve ceW efJe%eeheve meefcceefuele veneR neslee~  1 

      (mener/ieuele) 
 Advertisement is not included in Marketing. 

      (True/False) 

(Deefle ueIeg GòejerÙe ØeMve) 
(Very Short Answer Type Questions) 

13. efJe›eâÙe keâe keäÙee DeeMeÙe nw ? 2 

 What do you mean by Selling ?  

14. efškeâeT Glheeo keâe keäÙee DeeMeÙe nw ? 2 

 What is the meaning of durability of Product ? 

15. efJeheCeve keâe keäÙee DeeMeÙe nw ? 2 

 What do you mean by Marketing ?  

16. efJeheCeve ØeyevOe keâe keäÙee cenòJe nw ? 2 

 What are the importance of Marketing 
Management ?    

17. efJeheCeve-efceßeCe keâe DeLe& yeleeFÙes~ 2 

 Explain the meaning of Marketing-mix.  

18. cetuÙe efveOee&jCe keâjles meceÙe efkeâmeer Skeâ lelJe keâe hetCe& JeCe&ve keâjW~ 2 

 Explain in detail any one factor affecting price 

determination.  
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(ueIeg GòejerÙe ØeMve) 

(Short Answer Type Questions) 

19. hewkesâefpebie kesâ cenlJe yeleeFÙes~ 4 

 Explain importance of Packaging.    

20. efJeheCeve ceW efJeheCeve-ØeyevOekeâ keâe keäÙee keâeÙe& nw ? 4 

 Explain the role of Marketing Manager in 
Marketing.     

21. ‘‘Glheeo meYeer efJeheCeve ef›eâÙeeDeeW keâe kesâvõ efyevog nw~’’ JÙeeKÙee keâerefpeÙes~4 

 "Product is the central point of all Marketing 
activities." Explain.  

(efveyevOeelcekeâ ØeMve) 
(Essay Type Questions) 

22. efJeheCeve keâer JÙeeKÙee keâerefpeS~ Ùen efJe›eâÙe mes efkeâme Øekeâej efYeVe nw ? 
mecePeeFS~ 8 

 Define Marketing. How is it different from Selling  ? 
Explain. 

DeLeJee 

OR 

 efJeheCeve mes keäÙee DeefYeØeeÙe nw ? efJeheCeve kesâ efmeæevle Je keâeÙeeX keâe JeCe&ve 
keâerefpeS~ 

 What is Marketing ? Discuss the principle and 
functions of marketing. 
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23. efJeheCeve-efceßeCe keäÙee nw ? Fmekesâ cegKÙe leòJe keäÙee nbw ? JÙeeKÙee keâerefpeÙes~ 

   8 

 What is Marketing-mix ? What are its main 
elements ? Explain. 

DeLeJee 
OR 

 efJeheCeve-efceßeCe mes Deehekeâe keäÙee DeeMeÙe nw ? efJeheCeve-efceßeCe keâes 
ØeYeeefJele keâjves Jeeueer MeefòeâÙeeW keâe JeCe&ve keâerefpeS~ 

 What do you understand by Marketing-mix ? 
Discuss the forces which effect the Marketing-
mix. 

24. yeÇeb[ efkeâmes keânles nwb ? Fmekesâ keäÙee ueeYe nwb ? keäÙee yeÇeb[ keâe ØeÙeesie 
meeceeefpekeâ Âef° mess GefÛele nw ? 8 

 What is Brand ? What are its advantages ? Is 
branding socially desirable ? 

DeLeJee 
OR 

   mebJeæ&ve-efceßeCe kesâ cegKÙe Debieebs keâe JeCe&ve keâerefpeS~ 
 Explain the main elements of Promotion-mix. 
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